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Buyer reaction: Buyers seemed
happy. Joseph W. Dohar of The Gold
chhanse, Youngstown, Ohm. felt

e gentler, more laid-back
pace of lhu show, Tl definitely be
back next year,” he said.

Buyers and exhibitors both had
mountains of praise for the Associa-
tion, saying it was one of the most
pleasant, well-organized shows
they'd ever attended.

Larger crowds, fewer
exhibitors in Chicago

Show: Illinois Jewelers Associa-
:ioln—ch_icasoghuw,

Halid,
Holiday

Inn Mart Plaza, Chicago.
Date: Aug. 7-8, 1988,
Number of exhibitars: 217, down

from 322 in 1987.

Steven Knight, president of The Jewely'
Judge, shows his frm's compuler appraisal
program fo & steady stream of rotaders ad
i1A’s Chicago show,

occupied with its far larger July New

it sponsored two weeks later. Chica-
go suffered as a result, losing attend-
ance and viability for several years.
When JA handed over the show to
the Ilinois Jewelers Association last
year, scores of exhibitors dropped
out. The IJA had less than el
months to organize and stage its
version of the Chicago show.

But by show time, 1t was clear that
buyers reacted positively to the
change. More than 2,800 pre-regis-
tered (compared with only 400 last
year) and nearly 630 more registered
at the show.

Charles Miller, executive director
of the Hlinois Jewelers Association,
attributed the increase in buyers toa
stepped-up promotional campaign 1o
attract people I‘rom outside the
Ilinois/Indiana region. Retailers in
at least 10 states were recruited, some
from as far away as Florida and Ari-

Zzona.
Reaction of exhibitors: The suc-
cess of the campaign resulted in

umber of buyers: 3,429, up from | York show, was able é)a}'xialudy more peaple rsing a smaller
2,262 in 1987. little attention to the show floor. Exhibitors were hoping
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to keep up with first-day wraffic. “We | very well with its just-released black | Finkelman"; the second day, “Sur-

couldn't sit down,"” gasped Lori
Goldberg, who worked the booth for
Teena Creations, Frupor!, N.Y.“It's
been our best show ever.”

Dan Ribacofl of Danley 'l‘radms
Corp., New Tork, concurred. “We're
definitely getting better- rated buyers
than we did last year,” he said. The
buyers themselves rated Danley's
new mounted ring line highly.

Joan Schlesinger and Nancy
Kaminsky of Schlesinger & Krauss
Inc., East Hanover, N.J., praised the

onyx and gold bead scarf/belt

Edwine Jewellery Co., New York,
created a stir with its panther dia-
mond braceler.

Global Diamonds Inc., Chicago,
gcn:mrd second ;Ianﬂ:s at uu
mering display of Sculpuaires” —
amonds cut in unusual shapes.

Other crowd-pleasers: a booth
backed with a faux oxidized copper
painting displaying the name of
Gemworks, Los Angeles, and a dem-
onstration of a high-speed computer
| program from The Jewelry

show on
how “professionally™ the event was
handled.

George Kairrs.s. vice pn:udrur of

Designs by the Sea, Charlotesville,
Va., invited passers-by to "takc a
look at something differemt” in his
showcase. By 3 p.m. the first day, he
wrote 25 new orders for his firm's
hand-carved black onyx pendants,
retailing from $50 1o

Other unusual stylings also
ated orders the first day. The Coral-
Jade Co., North Haven, Conn., did

]'udg:, Ontario, Canada.

Iy by noon. But t
seemed sure of who and what the
wanted to see. While fewer perus
more stood listening to salespeople.
The hall was noticeably quieter,
leading one exhibitor to bemoan the
:mall number of booths at this year's
shy

Seminnrs The first da
“Conversation with

featured
arshall

viving the 905 — Strategies for Suc-
eSS,

Participants in the second seminar
were designer Jose Hess, gem expert
Campbell Bridges and James Porte,
marketing director of Michael An-
thony Jewelers, New York.

re the second seminar, IJA
gave JA chairman Michael Roman a
brick from Abraham Lincoln’s home
in appreciation of his support for the
show,

Rob Glenn, IJA first vice presi-
dent, received a plaque for excep-
tional show service.

Western Exhibitors
adds show, promotes 2
Western Exhibitors Inc., which
produces the San Francisco ]cw]r-_.
Show, announced the promotions of
Andrew Toplarski and Debora Gray
to show coordinators. They will be
ible for sales and ad
tive management of exhil
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